S COVID-19 I I L

KEY CATEGORIES TRENDS BY MARKET SECTOR

VISION : LAST WEEK @ 10/05/2020 (D+5)

ONLY RETAIL CHANNELS EXCLUDING
PHARMA, ORGANIC, BABY, ON-THE-GO CHANNELS
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week ending 10/05/2020




Top/Bottom
DROGHERIA ALIMENTARE - Latest week - Week Ending 10/05/20- Re

TOP20 - Benchmark Market - Sales

100% EPICERIE sector

IT Italia

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in M| Sales Value Value (in M EUR) o Che: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs, Year Ago

IT Italia Supermercati

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

DROGHERIA ALIMENTARE
PRODOTTI FORNO E
CEREALI

DROGHERIA ALIMENTARE
LATTICINI UHT ed
ASSIMILABILI

DROGHERIA ALIMENTARE
PREPARATI BEVANDE
CALDE

DROGHERIA ALIMENTARE
CONSERVE ANIMALI

DROGHERIA ALIMENTARE
FUORI PASTO DOLCI

DROGHERIA ALIMENTARE
OLIO ACETO SUCCO di
LIMONE

DROGHERIA ALIMENTARE
PANE e SOSTITUTIVI



Top/Bottom
DROGHERIA ALIMENTARE - Latest week - Week Ending 10/05/20- Red: -

TOP20 - Benchmark Market - Sales

100% EPICERIE sector

IT Italia IT Italia Supermercati

Share of Chg. Value vs. Share of Chg. Value vs. Share of | Abs. Chg. Share
Year Ago (in M| Sales Value Value (in M EUR)
EUR) (in %)

% Chg. Value
vs. Year Ago

% Chg. Value

Year Ago (in K Trade in of Trade Value
vs, Year Ago g |

EUR) Value (in %) | vs.Year Ago

Sales Value Value (in M EUR)
(in %)

DROGHERIA ALIMENTARE
PASTA

DROGHERIA ALIMENTARE
INGREDIENTI BASE

DROGHERIA ALIMENTARE
VEGETALI CONSERVATI

DROGHERIA ALIMENTARE
SPALMABILI DOLCI

DROGHERIA ALIMENTARE
FRUTTA E VEGETALI SECCHI

DROGHERIA ALIMENTARE
FUORI PASTO SALATI

DROGHERIA ALIMENTARE
SUGHI SALSE e
CONDIMENTI




Top/Bottom
DROGHERIA ALIMENTARE - Latest week - Week Ending 10/05/20- Red: -

TOP20 - Benchmark Market - Sales

100% EPICERIE sector

IT Italia IT Italia Supermercati

Chg. Value vs. Share of | Abs. Chg. Share
Year Ago (in K Trade in of Trade Value
EUR) Value (in %) | vs. Year Ago

Chg. Value vs. Share of
Year Ago (in M| Sales Value
EUR) {in %)

Share of
Sales Value
(in %)

DROGHERIA ALIMENTARE
DERIVATI DEL POMODORO 4 14.6 i 3.1 29 6.2 28.4 1,370.2 42.5 0.4
DROGHERIA ALIMENTARE
INSAPORITORI L 9.0 19.0 1.4 18 3.9 19.8 637.0 42.8 0.3

DROGHERIA ALIMENTARE
RISO

% Chg. Value
vs. Year Ago

% Chg. Value

vs. Year Ago Value (in M EUR)

Value (in M EUR)

7.8 16.8 11 FI8E; 3.1 15.2 414.4 40.4 -0.6

DROGHERIA ALIMENTARE
PRODOTTI DIETETICI

DROGHERIAALMERTARE 11 ' 5.5 -10.9 -0.7 1.2 ' 2.5 -8.2 -221.7 44.8 13

1.5 7.2 7.4 0.5 13 2.7 13.1 315.5 37.6 19

CIBI INFANZIA

DROGHERIA ALIMENTARE
PREPARATI e PIATTI 0.9
PRONTI

4.3 10.8 0.4 0.8 1.7 4.4 728 39.8 -2.4

T T A



Top/Bottom
BEVANDE - Latest week - Week Ending 10/05/20- REd: <

TOP30 - Benchmark Market - Sales

100% LIQUIDES sector

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) :s Y:.ar Ago Year Ago (in M| Sales Value Value (in M EUR) :s YiarA ° Year Ago (in K Trade in of Trade Value
(in %) y EUR) (in %) . & EUR) Value (in %) | vs. Year Ago

BEVANDE VINO K . J / a . : 32388
BEVANDE BIRRE E . ; n . 16.8 49.3 EHEEin{e) 40.1 <ok
BEVANDE ACQUA n . - " E 17.0 10.8 1,660.7 42.0 -0.4

BEVANDE BEVANDE

GASSATE 19.5 1,584.5 3%.4 =1.1
BEVANDE LIQUORI K . 5 : : . 29.8 1,615.0 3%.4 2.6
BEVANDE SUCCHI NETTARI

E SPREMUTE 118 615.9 3%.4 0.0
BEVANDE BEVANDE PIATTE . § d | . . 7.0 252.8 41.7 -0.8
BEVANDE

CHAMPAGNE/SPUMANTE 4.3 64 L6 02
BEVANDE APERITIVI R K 5 : : . 70.4 1,1229 42.5 3.6
SEVANDE ALTRE BEVANDE 45.4 0.7 11 49.1 305.5 39.6 1.0

PREPARATI

o 2.3

Shared vs. BEVANDE
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

e i |

Copyright © 2020 The Nielsen Company
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Top/Bottom
FRESCO - Latest week - Week Ending 10/05/20- Red  100% FRAIS LS sector
TOP20 - Benchmark Market - Sales

IT Italia

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in M| Sales Value Value (in M EUR) © ChE: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs. Year Ago

IT Italia Supermercati

(in %) EUR) (in %) EUR) Value (in %) | vs.Year Ago

FRESCO FORMAGGI

FRESCO SALUMI

FRESCO RTE

SIMILARI

FRESCO PREPARATI/PIATTI

PRONTI/SPECIALI

FRESCO UOVA FRESCHE 5 . . d d K SR 2,082.5 423 1.0
FRESCO PASTA FRESCA . X d J : 7.1 7.7 510.0 44.0 0.3
FRESCO LATTE e PANNA

FRESCA 8 . . . . 7.6 0.6 49.0 48.0 -0.2

FRESCO CONDIMENTI
FRESCHI

FRESCO ALTRI PRODOTTI

ERESCHI . . 5 d : 3.8 28.5 849.0 433 0.5
FRESCO FRESCHI DOLCI . . ] : : 3.4 196 565.1 40.7 0.6
FRESCO PRECOTTI o . ; d : 25 52.7 866.9 35.9 3.2
FRESCO GASTR IA

VEGETALE SO TIVA . . . 5 ! 0.8 5.4 47.4 40.3 0.6
FRESCO BEVANDE FRESCHE 0.3

4.4 351 1,149.4 40.9 -0.4



Top/Bottom
FREDDO - Latest week - Week Ending 10/05/20-Rec  100% SURGELES sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) :s Y:.ar Ago Year Ago (in M| Sales Value Value (in M EUR) :s YiarA ° Year Ago (in K Trade in of Trade Value
(in %) y EUR) (in %) . & EUR) Value (in %) | vs. Year Ago

67.5
FREDDO GELATI 32.5

64.7
311 64.0 121 35.1 13.7 66.2 1 0.6
Shared vs. FREDDO

Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

24.1 125 64.9 25.4 23.2 4,774.0 3%.2 0.3

5,457.8 44,

Copyright © 2020 The Nielsen Company
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()
Top/Bottom 100% SURGELES SALES

FREDDO SURGELATI - Latest week - Week Ending 10/05/20- fe sector
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in K | Sales Value Value (in K EUR} o Che: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs, Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

FREDDO SURGELATI SURG
PESCE NATURALE

FREDDO SURGELATI SURG
VEGETALI
NATURALI/FRUTTA

FREDDO SURGELATI SURG
PIZZERIA

FREDDO SURGELATI SURG
PESCE PREPARATO
PANATO

FREDDO SURGELATI SURG
PIATTI PRONTI

FREDDO SURGELATI SURG
SPECIALITA' SALATE

FREDDO SURGELATI SURG
CARNE



Top/Bottom 100% SURGELES SALES
FREDDO SURGELATI - Latest week - Week Ending 10/05/204 Re sector

TOP20 - Benchmark Market - Sales

IT Italia

Share of % Che. Value Chg. Value vs. Share of % Chg. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) °Cg- Year Ago (in K | Sales Value Value (in KEUR) > CNE- Year Ago (inK | Tradein of Trade Value
vs. Year Ago vs. Year Ago

IT Italia Supermercati

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

FREDDO SURGELATI SURG
PREP SUGHI E SALSE

FREDDO SURGELATI SURG
VEGETALI PREPARATI

FREDDO SURGELATI SURG
DOLCI/PASTICCERIA

FREDDO SURGELATI
SURGELATI S/GLUTINE

FREDDO SURGELATI SURG
PANE/PASTE

O T E

Shared vs. FREDDO
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (
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Top/Bottom

PET CARE - Latest week - Week Ending 10/05/20- Red: 100% PET CARE sector
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) :s Y:.ar Ago Year Ago (in K | Sales Value Value (in K EUR} :s YiarA ° Year Ago (in K Trade in of Trade Value
(in %) y EUR) (in %) . & EUR) Value (in %) | vs. Year Ago
PET CARE PET CARE ALTRI
ANIMALI 114.4 255.4 -0

Shared vs. PET CARE
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

Copyright © 2020 The Nielsen Company
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Top/Bottom 100% HYGIENE-BEAUTE
CURA PERSONA - Latest week - Week Ending 10/05/20- Red: <=( sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Specialisti Drug

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in K | Sales Value Value (in K EUR} © ChE: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs. Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs.Year Ago

CURA PERSONA IGIENICO
SANITARI

CURA PERSONA IGIENE
PERSONALE
CURA PERSONA CAPELLI

CURA PERSONA IGIENE
ORALE

CURA PERSONA CORPO

MANI PIEDI L=t

4,299.3 46.5 1,363.7 47.0 6.2
CURA PERSONA VISO b R X : 4,383.2 3.0 128.9 48.1 5E5

CURA PERSONA
PARAFARMACEUTICO : ' 5,427.4

CURA PERSONA
RASATURA+DEPILAZIONE

2,239.9 P55 1,602.7 24.7 7.2

1,654.6 3,711.8 48.4 1,211.0 41.0 7.2

CURA PERSONA PRIMA

INFANZIA -0.2 -3.2 234 0.8
CURA PERSONA

COSMETICA -27.2 -1,342.1 74.2 -4.3
SROFUMERIA -22.6 RS 88.8 -0.6

PROFUMERIA

Shared vs. CURA PERSONA
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

. L . . Copyright © 2020 The Nielsen Compan
|'\|I‘IL..I"|1 ninalecan ctratraci,e Alarnnar [lacall ......Fiv. g.‘-.....r...u.\..‘m”..‘f.‘!



Top/Bottom 100% ENTRETIEN-MENAGE
CURA CASA - Latest week - Week Ending 10/05/20-JRed: <= sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Specialisti Drug

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in K | Sales Value Value (in K EUR} o Che: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs, Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

CURA CASA USA e GETTA

CURA CASA DETERGENZA
BUCATO

CURA CASA CURA TESSUTI

CURA CASA DETERGENTI
SUPERFICI

CURA CASA ACCESSORI

CURA CASA DETERGENTI
STOVIGLIE

CURA CASA
DEODORANTI/ANTIODORE
[ASSORBIUMIDITA
AMBIENTI



Top/Bottom
CURA CASA - Latest week - Week Ending 10/05/20- Red: <=

TOP20 - Benchmark Market - Sales

IT Italia

Share of
Sales Value Value (in M EUR)
(in %)

CURA CASA INSETTICIDI

CURA CASA COMMODITIES

=D

Shared vs. CURA CASA

100% ENTRETIEN-MENAGE
sector

IT Italia Specialisti Drug

Chg. Value vs. Share of

% Chg. Value
% Che Year Ago (in K | Sales Value

vs. Year Ago EUR) (in %)

Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

niclsen nielsen strategic planner (local)

T I B

Value (in KEUR)

Chg. Value vs. Share of | Abs. Chg. Share
Year Ago (in K Trade in of Trade Value
EUR) Value (in %) | vs. Year Ago

% Chg. Value
vs. Year Ago

Copyright © 2020 The Nielsen Company
Prepared by Nielsen for ALL BANNER PROMO
Created on May 15th 2020 - RET82



S COVID-19 I I L

KEY CATEGORIES TRENDS BY MARKET SECTOR

VISION YTS COVID-19 = LAST 12 WEEKS @ 10/05/2020 (D+5)

ONLY RETAIL CHANNELS EXCLUDING
PHARMA, ORGANIC, BABY, ON-THE-GO CHANNELS
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12 weeks ending 10/05/2020




Top/Bottom

DROGHERIA ALIMENTARE - Latest 12 Weeks - Week Ending 10/05/20-§F

100% EPICERIE sector

TOP20 - Benchmark Market - Sales

DROGHERIA ALIMENTARE
PRODOTTI FORNO E
CEREALI

DROGHERIA ALIMENTARE
LATTICINI UHT ed
ASSIMILABILI

DROGHERIA ALIMENTARE
PREPARATI BEVANDE
CALDE

DROGHERIA ALIMENTARE
FUORI PASTO DOLCI

DROGHERIA ALIMENTARE
CONSERVE ANIMALI

DROGHERIA ALIMENTARE
PANE e SOSTITUTIVI

DROGHERIA ALIMENTARE
OLIO ACETO SUCCO di
LIMONE

IT Italia IT Italia Supermercati

Share of % Chi: Vilita Chg. Value vs. Share of % Chie. Valie Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) \:s Y:;r Azo Year Ago (in M | Sales Value Value (in M EUR) \:s Yz;rA iy Year Ago (inM| Tradein of Trade Value
(in %) . 8 EUR) (in %) . g EUR) Value (in %) | vs. Year Ago




Top/Bottom
DROGHERIA ALIMENTARE - Latest 12 Weeks - Week Ending 10/05/20- F  100% EPICERIE sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of Chg. Value vs. Share of Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR)
(in %)

% Chg. Value
vs. Year Ago

% Chg. Value

Year Ago (in M| Sales Value Value (in M EUR
Ago ( ( ) vs, Year Ago

EUR) (in %)

Year Ago (in M Trade in of Trade Value
EUR) Value (in %) | vs.Year Ago

DROGHERIA ALIMENTARE
INGREDIENTI BASE

DROGHERIA ALIMENTARE
PASTA

DROGHERIA ALIMENTARE
RICORRENZE

DROGHERIA ALIMENTARE
SPALMABILI DOLCI

DROGHERIA ALIMENTARE
FRUTTA E VEGETALI SECCHI

DROGHERIA ALIMENTARE
VEGETALI CONSERVATI

DROGHERIA ALIMENTARE
FUORI PASTO SALATI




Top/Bottom
DROGHERIA ALIMENTARE - Latest 12 Weeks - Week Ending 10/05/20- F

TOP20 - Benchmark Market - Sales

100% EPICERIE sector

IT Italia IT Italia Supermercati

Chg. Value vs. Share of | Abs. Chg. Share
Year Ago (inM | Trade in of Trade Value
EUR) Value (in %) | vs. Year Ago

Share of Chg. Value vs. Share of

L
Sales Value Value (in M EUR) f:::'a:’::l: Year Ago (in M| Sales Value Value (in M EUR)
: EUR) {in %)

38.0 52.2 3.0 84.4
22.2 315 27 75.3

50.9

% Chg. Value
vs. Year Ago

DROGHERIA ALIMENTARE
DERIVATI DEL POMODORO

DROGHERIA ALIMENTARE
SUGHI SALSE e
CONDIMENTI

DROGHERIA ALIMENTARE
INSAPORITORI

220 20.5 18

DROGHERIA ALIMENTARE
RISO

DROGHERIA ALIMENTARE 19 ' 759 s 12 11 ' 29.7 75 21 39.1 3.3

1.5 95.2 29.0 21.4 15 40.7 33.4 10.2 42.7 1.4

PRODOTTI DIETETICI

DROGHERIA ALIMENTARE
CIBI INFANZIA

324 4.1 13 46.0 2.6

11 70.3 -1.8 =1.3 a7

R T T



Top/Bottom
BEVANDE - Latest 12 Weeks - Week Ending 10/05/20f Re 100% LIQUIDES sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Chg. Value vs. Share of | Abs. Chg. Share
Year Ago (inM | Trade in of Trade Value

Chg. Value vs. Share of
Year Ago (in M| Sales Value Value (in M EUR)

Share of
Sales Value Value (in M EUR)

% Chg. Value
vs. Year Ago

% Chg. Value

(in %) vs. Year Ago EUR) (in %) EUR) Value (in %) | vs. Year Ago

BEVANDE VINO
BEVANDE ACQUA

BEVANDE BIRRE

BEVANDE BEVANDE
GASSATE

BEVANDE LIQUORI

BEVANDE SUCCHI NETTARI
E SPREMUTE

BEVANDE BEVANDE PIATTE

BEVANDE
CHAMPAGNE/SPUMANTE

BEVANDE APERITIVI

BEVANDE ALTRE BEVANDE 224 9.5
PREPARATI ’ : ' ' ‘ :

T I I Y T N N

Shared vs. BEVANDE
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

- N B . . Copyright © 2020 The Nielsen Compan
I]]Cthl] n|e|Sen Strateglc planner (|Oca|) PraparezvbeTelsenfurALLBANNERPR;MS‘
Created on May 15th 2020 - RET82



Top/Bottom 100% FRAIS LS sector

FRESCO - Latest 12 Weeks - Week Ending 10/05/20- Red: <=0, _. __
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in M| Sales Value Value (in M EUR) © ChE: Year Ago (inM | Trade in of Trade Value
vs. Year Ago vs. Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs.Year Ago

FRESCO FORMAGGI

FRESCO SALUMI

FRESCO RTE
SIMILARI

FRESCO PREPARATI/PIATTI
PRONTI/SPECIALI

FRESCO UOVA FRESCHE
FRESCO PASTA FRESCA

FRESCO LATTE e PANNA
FRESCA

FRESCO CONDIMENTI
FRESCHI

FRESCO ALTRI PRODOTTI
FRESCHI
FRESCO FRESCHI DOLCI
FRESCO PRECOTTI
FRESCO GASTR! 1A
VEGETALE SOSTITUTIVA
FRESCO BEVANDE FRESCHE
Summary 100.0 3,573.6




Top/Bottom

FREDDO - Latest 12 Weeks - Week Ending 10/05/20- Red: <=0
ares eeks - Week Ending 10/05/20- Fied: <=0, 9 904 SURGELES sector
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) :s Y:.ar Ago Year Ago (in M| Sales Value Value (in M EUR) :s YiarA ° Year Ago (inM | Trade in of Trade Value
(in %) y EUR) (in %) . & EUR) Value (in %) | vs. Year Ago

82-0

184.9 27.6 40.0

Shared vs. FREDDO
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

Copyright © 2020 The Nielsen Company

niclsen nielsen strategic planner (local) Prepared by Nielsen for ALL BANNER PRONG
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Top/Bottom
FREDDO SURGELATI - Latest 12 Weeks - Week Ending 10/05/20- Re 100% SURGELES SALES

TOP20 - Benchmark Market - Sales sector

IT Italia IT Italia Supermercati

Share of Chg. Value vs. Share of Chg. Value vs. Share of | Abs. Chg. Share
. % Chg. Value X . % Chg. Value . X
Sales Value Value (in M EUR) Year Ago (in M| Sales Value Value (in M EUR) Year Ago (inM | Trade in of Trade Value
vs. Year Ago vs, Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

FREDDO SURGELATI SURG
VEGETALI
NATURALI/FRUTTA

FREDDO SURGELATI SURG
PESCE NATURALE

FREDDO SURGELATI SURG
PIZZERIA

FREDDO SURGELATI SURG
PESCE PREPARATO
PANATO

FREDDO SURGELATI SURG
PIATTI PRONTI

FREDDO SURGELATI SURG
SPECIALITA' SALATE

FREDDO SURGELATI SURG
CARNE



()
Top/Bottom 100% SURGELES SALES

FREDDO SURGELATI - Latest 12 Weeks - Week Ending 10/05/2C sector
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Chg. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) :s ‘f:.ar Ago Year Ago (in M| Sales Value Value (in M EUR) :s YSarA o Year Ago (inM | Trade in of Trade Value
{in %) y EUR) (in %) . £ EUR) Value (in %) [ vs. Year Ago
FREDDO SURGELATI SURG
PREP SUGHI E SALSE i i ’ ' ' )
FREDDO SURGELATI SURG
VEGETALI PREPARATI : 185 226 o4 16 '

FREDDO SURGELATI

44.5 4.6 16
SURGELATI S/GLUTINE 150

DOLCI/PASTICCERIA 11.9 31.8 29 11 4.6 37.2 1.3 39.0 1.5

FREDDO SURGELATI SURG

. -10.5 -0.9 0.8
PANE/PASTE 73

3.4 =l -0.6 46.4 -2.6

FREDDO SURGELATI SURG I

O T

Shared vs. FREDDO
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

Copyright © 2020 The Nielsen Company

nielsen nielsen strategic planner (local) Prepared by Nielsen for ALL BANNER PRONG
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Top/Bottom
PET CARE - Latest 12 Weeks - Week Ending 10/05/20- Red: <=0, Gre  100% PET CARE sector
TOP20 - Benchmark Market - Sales

IT Italia IT Italia Supermercati

Share of % Che. Value Chg. Value vs. Share of % Che. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) o Che. Year Ago (in K | Sales Value Value (in M EUR) © ChE: Year Ago (in K Trade in of Trade Value
vs. Year Ago vs. Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs.Year Ago

PET CARE PET CARE GA STED) d 8,961.6
PET CARE PET CARE CANE 39.4 . 5,485.2
PET CARE PET CARE ALTRI

ANIMALI 3.2 10.6 14.2 34 304

Shared vs. PET CARE
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (

77.3 i 6,985.4 40.2 1.8

il gl 5,011.5 35.7 2.4

1,318.9 2.7 794.1 32.2 4.0
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Top/Bottom 100% HYGIENE-BEAUTE
CURA PERSONA - Latest 12 Weeks - Week Ending 10/05/20- Red sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Specialisti Drug

Share of Chg. Value vs. Share of Chg. Value vs. Share of | Abs. Chg. Share

Oy o
Sales Value Value (in M EUR) PO I Year Ago (in M| Sales Value Value (in M EUR) AU Year Ago (inM | Trade in of Trade Value
(in %) vs. Year Ago
o

EUR) (in %) vs. Year Ago EUR) Value (in %) | vs. Year Ago

CURA PERSONA IGIENICO
SANITARI

CURA PERSONA IGIENE
PERSONALE

LLI
NE

RA PERSONA PRIMA
FANZIA
CURA PERSONA VISO
CURA PERSONA
RASATURA+DEPILAZIONE

CURA PERSONA
PARAFARMACEUTICO

CURA PERSONA CORPO
MANI PIEDI
RA PERSONA
COSMETICA
CURA PERSONA 15
PROFUMERIA ’

Shared vs. CURA PERSONA
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (
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Top/Bottom 100% ENTRETIEN-MENAGE
CURA CASA - Latest 12 Weeks - Week Ending 10/05/20- [Ret sector

TOP20 - Benchmark Market - Sales

IT Italia IT Italia Specialisti Drug

Share of Chg. Value vs. Share of Chg. Value vs. Share of | Abs. Chg. Share
. % Chg. Value X . % Chg. Value . X
Sales Value Value (in M EUR) Year Ago (in M| Sales Value Value (in M EUR) Year Ago (inM | Trade in of Trade Value
vs. Year Ago vs, Year Ago

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

CURA CASA USA e GETTA

CURA CASA DETERGENZA
BUCATO

CURA CASA DETERGENTI
SUPERFICI

CURA CASA CURA TESSUTI

CURA CASA ACCESSORI

CURA CASA DETERGENTI
STOVIGLIE

CURA CASA
DEODORANTI/ANTIODORE
[ASSORBIUMIDITA
AMBIENTI



Top/Bottom 100% ENTRETIEN-MENAGE
CURA CASA - Latest 12 Weeks - Week Ending 10/05/20- Ret sector

TOP20 - Benchmark Market - Sales

IT Italia

Share of % Che. Value Chg. Value vs. Share of % Chg. Value Chg. Value vs. Share of | Abs. Chg. Share
Sales Value Value (in M EUR) °Cg- Year Ago (in M| Sales Value Value (in M EUR) > CNE- Year Ago (inM | Trade in of Trade Value
vs. Year Ago vs. Year Ago

IT Italia Specialisti Drug

(in %) EUR) (in %) EUR) Value (in %) | vs. Year Ago

CURA CASA COMMODITIES

CURA CASA INSETTICIDI

=D DI

Shared vs. CURA CASA
Benchmark Market : IT Italia Country: Italy Category: ABANPROSUI- CONNECT EXPRESS (
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