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& Business as a Force for Good~

in Times of a Crisis ™ -~




The CGF Collaboratidor HealthierLivesteamsexploreways to impactommunitiesaround the worldacross a
broad andholisticset of health indicatorsOurvision is to achieve positive change in the stores, for our own
people and in the communities where we operat€éhe CHL steering committees desagd executecollaborative
models to help us learn more about how retailers and manufacturers can jointly create healthier practices and

customers live healthier, as well as work collaboratively with public health authorities.
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By acting together, retailers
and manufacturers can
engage towards healthier
baskets.

©

Experimenting together with
local stakeholders, public
health authorities and
academics leaders, is the best
way to learn and to impact at
scale.
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Business, innovations and new
business models will emerge
from these initiatives as a
force of good.

CHL will measurdearn and evaluate our impact with independent academic leaders on our progress towards
healthier baskets, based on local dietary guidelines, increase awareness and access to preventative services anc

incremental sales for healthier products in participating storés




CHUsactive in 9 countriearoundthe world and the Frencbhapteris
focusedin Lyonwith the ambition toscaleto all of France Entitled'®rn
nswr ¥ KI @S
expanded their work to collaborate on actions around a positive
Industry responséo COVIBL9 in4 areas:
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Collaboration forHealthierLives (CHL FRANCE

Positive actiongesponsec Covidl19
Thisdeckcontains23 examplesof CHL Franceember? | OU A 2y & @

overview booklet will be availablein May 2020.
For more informationpleasecontact hw@theconsumergoodsforum.com
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FREE MEDICAL TELECONSULTATION FOR EMPLOYEES

O

EMPLOYEES

COMPAN c P M

IDENTITY )

DATH March 2020

PURPOSE

Providing all CPM employees free medical teleconsultgtior
service with general practitioner or specialist

KEY VISUALS

WHAT
Each employee can consult a general practitioner or specialis
free of charge, 24/7, from all mobile devicd#is service is
completely free, with a unique phone number.

The teleconsultation service is:

A dedicated 24/7 telephone line available anywhere in
France or abroad,

A treatment done by a doctor registered with the College of
Physicians and based in France,

An interview protected by medical secrecy,

The possibility of prescribing arpeescription available
online ,

A report is sent to the attending physician who remains at
the centre of the care journey

Referral to an emergency service if needed
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_ PROTECTING EMPLOYEES IN FACTORIES EMPLOYEES

IDENTITY ) PURPOSE
e
COMPANY StHubert DATH March/April 2020
\‘__—---\7"_‘ ) Sanitary safety device reinforced within our factory

KEY VISUALS WHAT

Implementation of numerous health security systems in
the Ludresfactory:

A Measuring of the temperature every morning and
evening

Keeping a maximum of doors open to limit contact
(handles, etc.)

Provision of hydroalcoholic gel on all closed accesges
with the presence of doors and handles
5 min daily news + reminder of security rules by th
site manager
Limitation to 4 people in the break room with respeft
of a safety distance
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S @ e MASKS AND CAPS WITH A PLEXIGLASS SHIELD TO PROTECT
CARREFOUR EMPLOYEES EMPLOYEES

pENTIT ) WHAT
COMPANY (» DATH March 30th 2020

A As soon the French government ceased its
requisition measures, Carrefour ordered massive
quantities of masks for all of its employees

KEY VISUALS A 2 million masks arrived on French territory on
March 29 and are in the process of being sent out t@
all Carrefour warehouses and stores. These

deliveries will continue over the coming weeks

w Before the delivery of masks, Carrefour provided its
employees with caps equipped with a plexiglass
shield that covers the face

http://www.carrefour.com/sites/default/files/communique de presse car
refour 30.03.2020.pdf

https://www.lsa-conso.fr/coronavirusarrefourcreeune-casquette
plexiglaspour-sesequipesdrive,344245#




